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ADD SOME ASIAN T I G ERS
TO YOUR PORTFOL I O
Accessing the investment potential of Asia’s rapidly growing technology sector
Although America’s technology giants - including Google, Netflix, Amazon and Facebook - attract the most attention in our
western-focused media, it may surprise some Australian investors that there is a technology revolution also taking place
much closer to home.
Asia (ex-Japan) has been one of the boom economic regions within emerging markets, and its technology sector has
been a significant performer amongst global sharemarkets. This sector returned 45% in $A dollar terms in 2017, and it has
enjoyed annualised returns of 22% over the past 5 years to 31 December 2017 – compared to 13% for global shares in
general*.
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Let’s dig into some of the factors that have been driving this performance.

*

Source: Bloomberg. As measured by the Solactive Asia Ex-Japan Technology & Internet Tigers Index and MSCI All-Country World Net Return Index, $A indices respectively.

Past performance is not indicative of future performance.

A S I A : L E A P - FR O G G IN G TH E WES T IN TECHNOLOGY USAGE
Due to its younger, tech-savvy population and less developed traditional retail, media and communication industries,
Asia is surpassing the West in terms of online activity and technological advancements.
For example, despite having relatively low income per capita, China is already very advanced in terms of its use and
consumption of technology:
• China already had 772 million internet users as at end-2017, or more than twice as many as in the United States1.
• In 2017, almost 20% of Chinese retail spending was transacted online - a staggering $US1.14 trillion - compared to
a comparative figure of only 10% in the United States2. And that’s despite the fact still only 50% of China’s 1.4 billion
people use the internet, compared to around 90% in the United States3.
• Around 20% of Chinese internet users rely solely on their mobile phones for access, compared to only 5% in the
United States. And, as at 2016, Chinese phone users on average spent 49 hours per month on their devices, compared
to 45 hours in the United States4.
• All up, almost 40% of the Chinese population are making online payments via their mobile phones, compared to only
15% in the United States5.
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T H E G R O W T H P O TEN TIA L FO R AS IA’S ONLINE COMMERCE IS SIGNIF ICANT
According to one study by Google and Temasek Holdings, South East Asia’s internet transactions - covering online
bookings, gaming and retail spending - are forecast to grow at a compound annual rate of 20% over the 10-years to 2025,
reaching almost $US200 billion. Online retail spending alone is expected to grow at an annual rate of 32% p.a., reaching
$US88 billion.
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W H O A R E A SIA’ S TEC H N O LO G Y TIGERS?
Although not yet necessarily household names in Australia, companies such as Alibaba, Baidu and Tencent are leaders
in the Asian technology sector, with multi-billion dollar market capitalisations and a large share of the region’s advanced
online and digital technology products and services. China’s technology market leaders are also relatively more dominant
compared to their U.S. counterparts: for example, whereas 15 online publishers in the United States are able to reach
50% of the population, in China it takes just three to boast that degree of market reach6.
• Alibaba is the world’s largest retailer. Its online sales and profits have surpassed
all US retailers (including Walmart, Amazon and eBay) combined since 20157.
• As at 31 July 2018, Alibaba’s market cap stood at US$481 billion8.
• Tencent specialises in various Internet-related services and products,
entertainment, artificial intelligence and technology both in China and globally.
• Tencent is the provider of social media services including the wildly popular QQ
and WeChat - the most popular social mobile application in China.
• In a single minute 26 million messages are sent via We Chat9.
• As at 31 July 2018, Tencent’s market cap was US$434B10.
• Baidu is a multinational technology company specialising in Internet-related
services and products, and artificial intelligence (A.I.). This includes the Baidu
search engine service which is the #1 used search engine in China with over
58.3% of the market. For context, Google ranks #6 in that market11.
• As at 31 July 2018, Baidu’s market cap was US$86B12.
• JD.com is China’s leading e-commerce platform, with customer numbers
exceeding 300 million as at 31 July 201813.
• JD.com is setting the global standard for online shopping experience, offering a
vast selection of products across every major category and delivering them at
rapid speed to Chinese consumers.
• As at 31 July 2018, JD.com’s market cap stood at US$51B.
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In fact, Asia is home to four of the 10 largest technology companies in the world.

To p 10 Glo b a l In te rn e t C o m p a n ie s by Market C apitalisation (U S $): as at June 2017
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Despite the growth potential, Asia’s leading online technology companies are not, at the time of writing, trading
at demanding valuations by the standards of their US counterparts.
At end-July 2018, for example, the price-to-forward earnings (PE) ratio for leading Asian technology companies was
around 13.3, compared to around 20 times earnings for shares within America’s tech-heavy NASDAQ-100 Index*.

H O W C A N I NV ES TO R S A C C ES S TH IS G ROWT H POTENTIAL?
The BetaShares Asia Technology Tigers ETF (ASX code: ASIA) provides access to a portfolio of the 50 largest
technology companies in Asia (ex-Japan), which includes Asia’s technology giants such as Alibaba, Tencent and Baidu
– just to name a few.
ASIA provides an easy, transparent and cost-effective way of tapping into this growth opportunity that is emerging right
on our doorstep.
Add a pack of Tigers to your portfolio today!

There are risks associated with an investment in the Fund, including information technology sector risk, concentration risk,
emerging markets risk and currency risk. For more information on risks and other features of the Fund please see the Product
Disclosure Statement.
Source: Bloomberg
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An investment in any BetaShares Fund (‘Fund’) is subject to investment risk including possible delays in repayment and loss of income and principal invested. Neither BetaShares
Capital Ltd nor BetaShares Holdings Pty Ltd guarantees the performance of any Fund or the repayment of capital or any particular rate of return. Past performance is not an indication
of future performance. This information is prepared by BetaShares Capital Ltd (ACN 139 566 868 AFS Licence 341181) (“BetaShares”), the product issuer. It is general information
only and does not take into account your objectives, financial situation or needs so it may not be appropriate for you. Before making an investment decision you should consider
the product disclosure statement (‘PDS’) and your circumstances and obtain financial advice. The PDS is available at www.betashares.com.au or by calling 1300 487 577 (within
Australia) or +61 2 9290 6888 (outside Australia). This document does not constitute an offer of, or an invitation to purchase or subscribe for securities. This information was prepared
in good faith and to the extent permitted by law BetaShares accepts no liability for any errors or omissions or loss from reliance on any of it. BetaShares® and Back Your View® are
registered trademarks of BetaShares Holdings Pty Ltd.
The BetaShares Asia Technology Tigers ETF is not sponsored, promoted, sold or supported in any other manner by Solactive AG nor does Solactive AG offer any express or
implicit guarantee or assurance either with regard to the results of using the Solactive Asia ex-Japan Technology & Internet Tigers Index at any time or in any other respect. The
Index is calculated and published by Solactive AG. Neither publication of the Index by Solactive AG nor the licensing of the Index for the purpose of use in connection with the Fund
constitutes a recommendation by Solactive AG to invest capital in the Fund nor does it in any way represent an assurance or opinion of Solactive AG with regard to any investment in
the Fund.

